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LOCAL CONVERSATION Cﬁ GLOBAL CONNECTIONS

OVER THE YEARS WE HAVE REPORTED FROM OVER 60 COUNTRIES,
GlObal BRINGING COMPELLING STORIES FROM AROUND THE WORLD, COVERING

MATURE AND EMERGING MARKETS

PHARMABOARDROOM GIVES A GLOBAL PLATFORM TO THE INSIGHTS OF
LOCAL PHARMA INDUSTRY LEADERS. BRINGING DOMESTIC MARKET
REALITIES TO AN INTERNATIONAL AUDIENCE IS OUR SPECIALTY

k@ Influential

IN A SHORT AMOUNT OF TIME WE HAVE HARNESSED AN UNRIVALLED
NETWORK OF CONTRIBUTIONS FROM THOUGHT LEADERS SHARING
THEIR VIEWS ON WHERE THE INDUSTRY IS GOING

“AS A LEADING INDEPENDENT PUBLISHER
WE DELIVER AN ENGAGING MIX OF INSIGHT,
OPINION AND MARKET INTELLIGENCE. WE
ARE PASSIONATE ABOUT WORKING WITH
AND INTERVIEWING DECISION MAKERS AND
THOUGHT LEADERS AROUND THE WORLD.*

“PHARMABOARDROOM OFFERS A WIDE
RANGE OF DIGITAL OPPORTUNITIES TO
ENHANCE YOUR BRAND PRESENCE, ALIGNED
WITH YOUR COMPANY'S STRATEGIC EXECUTI-
VE DIRECTION.”
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Paid Content - InPartnership
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WEBSITE CONTENT BREAKDOWN

! @@) Interviews

WE HAVE INTERVIEWED AND CONNECTED WITH
GLOBAL LEADERS ACROSS PHARMA, GOVERNMENT
AND STRATEGY

YEARLY VIEWS AVG TIME

50,000  3:20
5,000+

ErArticles

PHARMABOARDROOM IS THE PLATFORM THAT BRINGS
TOGETHER LEADERS FROM ACROSS THE WORLD TO
INFORM, DEBATE AND DRIVE THE HEALTHCARE &
LIFESCIENCE AGENDA

YEARLY VIEWS AVG TIME

350,000 2:30
50+

BRANDING OPPORTUNITIES

BRANDED INTERVIEW / ARTICLE
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BRANDED INTERVIEW / ARTICLE +
HOMEPAGE BANNER
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BRANDED INTERVIEW / ARTICLE +
VIDEO

= Boehringer
||||I Ingelheim

Mohammed Tawil

Reegional Managing Director
IMETA & Hesd of Human Phanma




Channel Distribution - Newsletters & Webinars
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NEWSLETTER DATA

NEWSLETTER OFFER

' < Monthly

THE MONTHLY ROUND UP NEWSLETTER IS
OUR MONTHLY CHANNEL TO COMMUNICATE
LOCAL MARKET HIGHLIGHTS TO PHARMA-
BOARDROOM'S AUDIENCE

32,000

OPEN RATE CTR

15% 1.5%

WEBINAR DATA

ﬁ“ﬁ Segmented List

45% 2.5%

SPONSORED NEWSLETTER WEBINAR PROMOTION

COMPANY LOGO (HEADER)

( INTERVIEW + NEWS PROMOTION)

BANNER INSIDE

( BANNER PROVIDED BY PBR DESIGN TEAM ) ( BANNER / INFORMATION OF CLIENTS' CHOICE )

( SPECIAL PROMOTION FOR OUR READERS )

BRAND VISIBILITY

*+ PHARMA

+* BOARDROOM

Register to the Webinar:
Shaping the future: novel cases for precision analytics

Dec 02 at 2:00pm EST

o grow your brand in today's enviranment, you must be able to hyper-segment markets
and HCPs, create data-driven value stories for payers, assess the cost of cars and
better understand patient cohorts

The key to unlocking this is how well you can creste and use precision Insights. That's why
we've brought together experts from Clarify Health, Fibrogen, Karlus, Pfizer and Novo
Nordisk 10 showease their use of on-Jemand precision Insights and set you up for success
in 2022.

Inthis exclusive webinar next week on December 2nd, 2pm EST, each presenter will
sharo some sldes and insights on how they re using innavative approaches (o leverage
r - . precision analytics

Shifting the Treatment Title. Banner Inside Lorem ipsum dolor sit amet,

Baradigm 5 o consectetur adipiscing elit, sed
5 do eiusmod tempor incididuntut. f.'i REUTERS

Shaping the future: novel use cases for precision analytics

AnEFa

RARE DISEASES




Our Products - InFocus
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InFocus

o]
o0l Industry Trends

IDENTIFYING KEY TRENDS THAT ARE AT AN INFLECTION POINT,
POLICY MAKERS, EXECUTIVES AND INTEREST GROUPS THAT
HAVE AN IMPACT IN THE SUBJECT MATTER.

Leadership Contribution

GATHER THEIR VIEWS IN THE FORMAT OF THOUGHT LEADERSHIP
CONTRIBUTION PIECES OR DIRECT INTERVIEWS

% Global Audience

PROMOTING IT TO A GLOBAL AUDIENCE TO GAIN AWARENESS,
FORM OPINIONS AND SHARE INTEREST

BRANDING OPPORTUNITIES

BRANDED INFOCUS

@ ( SPONSORED PUBLICATION

e — N
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The Future of HIV

L e @

Shifting the Treatment
Farucgm

Public Py
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In collaboration with

: ! BRANDED SECTION

(/) ( BRAND VISIBILITY ON THE TOPIC )
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Our Products - Healthcare & Life Sciences Review
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Healthcare& » > THESE DETAILED COUNTRY-SPECIFIC REPORTS DELIVER UP AN ENGAGING MIX OF INSIGHT, OPINION AND MARKET INTELLIGENCE STRAIGHT

LifeSciences
Review — ——

70+

> PUBLISHED
COUNTRIES

p ( LEADERSHIP @
& OPINION N

> EXCLUSIVE
INTERVIEWS

» | INDUSTRY LEADERS

)

FOREWORDS FROM )

> MARKET
INFOGRAPHICS D[tl

> PRINTED &
DIGITAL

FROM THE CORPORATE BOARDROOMS OF REGULATORS, PAYERS AND INDUSTRY EXECUTIVES. HEALTHCARE & LIFE SCIENCES REVIEW BRIDGES
THE GAP BETWEEN LOCAL REALITIES AND GLOBAL TRENDS.

Heayyp,
LifeGo: "

Healthcare&
LifeSciences

Review ——"
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BRANDING OPPORTUNITIES

E-BOOK + PRINTED

FULL PAGE HALF PAGE

Size: 8x10.75 inches Size: 6.75x4.625 inches

THIRD PAGE ‘QUARTER PAGE

Size: 6.75x2.8 inches Size: 3.375x4.625 inches



Our Products - Legal & Regulatory
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Questions about Pharma 'I'he Pharma ) THE PHARMA LEGAL HANDBOOK IS AN ESSENTIAL GUIDE TO THE LEGAL AND Market Access ) THE PHARMA LEGAL HANDBOOK: MARKET ACCESS &
Pricing, Market Access REGULATORY ENVIRONMENT FOR PHARMACEUTICAL COMPANIES & Health HEALTH TECHNOLOGY ASSESSMENT IS AN ESSENTIAL
8 ’ Legal HandbOOk WORLDWIDE. WITH MORE THAN 40 COUNTRIES AVAILABLE, THE PHARMA Technology GUIDE TO THE LEGAL AND REGULATORY ENVIRONMENT
Patents or Reimburse- LEGAL HANDBOOK IS A MUST-HAVE FOR ANY COMPANY OPERATING IN THOSE A FOR PHARMACEUTICAL COMPANIES WORLDWIDE
ment? COUNTRIES OR LOOKING TO ENTER THE PHARMACEUTICAL MARKET ssessments
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