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Our Mission & Positioning

Thought Leaders

We provide unmatched, in-depth
insights through exclusive
conversations with the world's

most visionary healthcare
leaders

Markets . PHARMA y I

*s' BOARDROOM e
We foster a deeper . . . s ' m
understanding of dynamic Shaping the Global Healthcare Conversation JAAEN W
markets, driven by the belief that - |

innovation is meaningless without
patient access

Access

We amplify local voices and
highlight access gaps, working
with leaders to ensure innovation
reaches those who need it most




Global Reach
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@ Audience

Our audience is truly global, spanning every
corner of the world, with strong reach across
Europe and the US, as well as Asia, Latin
America, and the Middle East & Africa. Built
over the past two decades, the
PharmaBoardroom community relies on us for
comprehensive coverage of often
underrepresented regions.

80,000

Unique Monthly Visitors

25,000

Newsletter Subscribers

{Global Reach]

Americas
25%

36%
Asia

Europe
34%

5%
MENA

[ Top Countries J

1.USA

2.CHINA

3.FRANCE

4.UK

5.INDIA

6.SWITZERLAND

7.NETHERLANDS

8.SINGAPORE

9.GERMANY

10.SAUDI ARABIA



E-mail
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Newsletter

Every week, we bring our audience

a handpicked selection of the best

PharmaBoardroom website content
via our email newsletters

26,000

Active Subscribers

31%

Newsletter open rate

4%

Newsletter click rate

Our 26,000-strong e-mail database boasts a host of industry movers and shakers, over 50% of whom
are C-level executives. We bring this engaged yet time-constrained audience the content that matters
to them, both through our weekly global newsletter as well as regular dedicated regional and thematic
mailings.
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Ranked 1

In LinkedIn engagement
compared to other
pharma industry media
platforms

Ranked 2

In LinkedIn follower growth
last year compared to other
pharma industry media
platforms

& 65%

Of our followers work
at a senior level within
their companies
(director, manager, VP,
CEOQ)

44%

Of our followers work
in the pharma industry

16,000 subscribers
on LinkedIn

32. 5% Senior

18 .1% Directors

14 ° 7% Managers

7 .1% Vice Presidents

PharmaBoardroom
12.270 seguidores
1mes - ®

The Future of European Pharma

Europe and Canada (EUCAN) have an essential role in Takeda's global mission to
advance healthcare innovation. Ricardo Werner Marek, President of Takeda's
EUCAN division, discusses the operational and regulatory challenges in the
continent (as well as the multiple opportunities), the importance of Switzerland
as a strategic base, and Takeda's post-Shire acquisition growth strategy.

| “Europe is central not just
as a market but as a hub for
pioneering advancements

in healthcare”

Ricardo Werner Marek
President Europe & Canada

PharmaBoardroom
12.246 seguidores
3dias - ®

This week on PharmaBoardroom, we have a look ahead to the five key trends for
the pharma industry in 2025; breakthroughs, challenges, and the path to
accessible innovation in the cell and gene therapy space; 2024's ... mas

PharmaBoardroom Weekly Roundup + Suscribirse

PharmaBoardroom

+~ “Highlights
Of the wee



Our Industry Partners v EoARDRO O

PharmaBoardroom is proud to count on the support of the global biopharmaceuitcal industry’s leading companies.
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Distribution and content Partners
PharmaBoardroom partners with the industry’s top professional associations and advocacy groups to share the most
pressing issues in healthcare today.
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What’s on Pharmaboardroom?
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The latest

conversations with
industry’s leading

experts

e

C-level interviews
distilled into cross-
market insight

Factual data

Thought-provoking
opinion pieces from our
contributor network

REPORTS

INTERVIEWS

ARTICLES LEGAL & REGULATORY FACTS & FIGURES

OP-EDS SHOP

reports for
download

Healthcare&

LifeSciences
Review

InFocus

Exclusive in-depth

Technical guides from
our global network of
legal partners

=Q

Tuesday, March 24, 2026 *s BOARDROOM

REPORTS INTERVIEWS ARTICLES LEGAL & REGULATORY FACTS & FIGURES

Related Articles

From Data to Action: Can the Middle East’s Genome Programmes
Deliver on Their Promise?

MEA / MEA: New Saudi Biotech Fund,
Egypt-Turkey Manufacturing
Partnership, Chinese Expansion in...

Africa / How Africa’s New Medicines
Pilot is Transforming Access to Safe
and Effective Treatments

LatAm / LatAm: USD 560 million of
Pharma Investment in Mexico;
Measles on the Rise; Hypera...

Latest Report

itten by: Patrick Burton on 17.03.207

Tags: MEA .J\EQ! ucli Ar
¢ s, PDC- t}mfm L

For decades, the Middle East has faced a disproportionately high burden of rare genetic disorders, fuelied
both by deep-rooted cultural practices and an overreliance on Western genomic data. Fast forward to 2028,
A eSS AR S Py ls b aamaas P (AN amin aom athaasadas P siife pika aasoaplie Dasbonal byis

Purchase
The Pharma
Legal
Handbook

The Pharma
Legal Handbook

Market Access
& Health
Technology
Assessment
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BRANDED OPPORTUNITIES
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We provide a host of branded content opportunities, with the
ability to integrate video, infographics, and special positioning
on our website homepage

LEGAL LREGULATORY  FACTSAFIOURES UBRARY OP-EDS  SHOP

EURCPE  ASIA-PACIFIC  AMERICAS  MIDDLE EAST & AFRICA

NFOCUS

COUNTRY REFORTS  INTERVIEWS

Astellas’ Peter Sandor on the Future of Immuno-Oncology

In Partnership with Astellas

>

Sponsored Thought
Leadership Interview

» Leadership Banner + 'In Partnership with’ + Partner Logo

Astellas has steadily developed its immune -oncolegy (I0) pipeline via both erganic and inorganic means

in recent years, with its early-phase 10 projects now overseen by industry veteran Peter Sandor, the
company’s SVP and 10 Primary Focus Lead, Sandor explains the variaty of excifing 10 approaches in
develop t at Astellas, raw the company is working with = and iearning from - bigtechs at the leading

edge of 10 innovation, and the data-driven translational strategies in place to ensure that as many of
these therapies can aventually reach patients as possible.

e Global Exposure:
Pharmaboardroom
- Global Newsletter
Linkedin Campaigns
Bloomberg Terminal

Immuno-oncelogy (10) is one of Astellas” Frimary Focus’ areas and has been pinpointed for its
potentially significant role in the company's future. Why has the global group chosen te place this
emphasis on 107

It was not a case of waking up in the morning and choosing 10, but more of a continuous transition from

our pre-existing approaches

Astelias has built a leading role for itself In oncology, with approved products in prostate cancer, urothalial
cancer, and acute myelold leukaemia as well as a gastric cancer therapy for which we have recently
presented phase 3 data. Through our strong heritage and experience in oncology, we have identified 1O as
a key area where we believe we have the potential to deliver transfermative medicines for patients with
mited treatment options.

As many as 80 percent of patienis are estimated to be refractory [non-=responsive) to iImmune checkpoint
inhibitors or to relapse [fail to maintain a respanse) during treatment. We hope ta significantly increase

the 20 percent of patients that ha trong, long-term survival rates and believe that new 10 approaches
can really deliver for patients.

The immune system attempts to eliminate viruses, bacteria, and dying cells which da not belong in a
haalthy body. However, cancer has been so difficult 1o traat bacause it has developed mechanisms to
evade immung -survelllance. We belleve that new 10 approaches have the potential to change the course
of treatment for patients in need, delivering sustained, durabla benafit for the patient's long-term survival
As an example, new approaches, such as CAR-T and checkpoint inhibitors, have shown the immune
systém <an be rétrained to elminate cancer, which is what makes 10 such an exciting field. We must be
mindful that these approaches are developed for selected patients with selected tumour types and ane
not considered a miracle solution for all cancers.

Customised Video

+ Homepage Banner

onversation



The Healthcare & Life Sciences Review v " PHARMA

These detailed country-specific reports deliver up an engaging mix of
= insight, opinion and market intelligence straight from the corporate
Hl%alsth.cal'ig : bt 4 are Y boardrooms of regulators, payers and industry executives. Healthcare
LifeScienc

aScienee & Life Sciences Review bridges the gap between local realities and
global trends.

Over 60
Markets Covered

Leadership &
Opinion

Exclusive Market
Interviews Infographics
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Exclusive thematic reports introducing some
of the industry’s hottest therapeutic areas
and technological innovations.

Based on exclusive conversations and
thought leadership pieces with expert

M Industry Trends

InFocus highlights key emerging

trends and brings together
researchers, policymakers, executives, and SyERARLL insights from the most relevant

interest groups, InFocus promotes Clini S policymakers, executives and
awareness and shapes future-defining ICal Triq)g i fHIV Interest groups
policies and strategies. uture O

BRANDED OPPORTUNITIES

Sponsored Edition
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Leadership

InFocus gathers these key opinion
leaders’ views in the form of
thought leadership pieces or

Deloitte. direct interviews
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Specific Articles

Global Audience

These reports are promoted to
our global audience to raise
awareness, shape opinion, and
ultimately influence future policy
and strategy

wetaeuy Ophtada whoocing cgh

hkn
Pt
i i
wggmie rmiia
el | W
P L T

moesih e



Inkigures 4, PHARMA

*s¥ BOARDROOM

InFigures are exclusive curated reports bringing together
the most important healthcare and pharma data from ’nFigu,. Bl ARa
selected geographies. These reports cover everything es

from countries' healthcare systems to macroeconomics, |
epidemiological profiles, pharma markets, manufacturing,
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Overviews
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PRECLINICAL AND CLIMICAL TRIAL REQUIREMENTS

A0 7 MARKETING, MANUPACTURIMNG, PAEKAGING
"‘__|__'.J AND LABELING, ADVERTISING

CAMMABINOID DIUGE, MEDICINAL CAMNAR AND
OFIGID DRUGS

@(&o_lnmmwunm!mmu

LOCALIZATION

The Pharma Legal
Handbook

An essential guide to the legal and regulatory
environment for pharmaceutical companies
worldwide. With more than 40 countries
available, The Pharma Legal Handbook is a
must-have for a company operating in those
countries looking to enter the
pharmaceuitcal market.

CONTENTS

01 I.H.'Dm“m

D"J HEALTHCARE ACTORS
£ AND PAYERS

03 FOST MARNEFAFFREUVAL FROCESSES
AND REGULATIONS

Market Ac

& Health 04 mca S
D5 e e
lechnology B 06 .
v 17 - T—
Assessmen )8 Hsecs oy
Romania ?gmt
e
Market Access & Health

Technology Assessment

Comprehensive country-specific market
access and health technology assessment
(HTA) guides, developed in collaboration
with leading local law firms. These
handbooks are a must-have for any company
operating in those countries or looking to
enter the pharmaceutical market.

Our Partners
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Editorial Calendar Highlights vt BOARDROOM

Latin America Healthcare & Life Sciences
Review

InFocus: China Biotech Catalysts & InFocus:
Clinical Trials in Asia

France Healthcare & Life Sciences Review

Germany Healthcare & Life Sciences Review

USA Healthcare & Life Sciences Review & Hong
Kong Healthcare & Life Sciences Review

USA Healthcare & Life Sciences Review

InFocus: Rare Diseases in the Middle East

Europe Healthcare & Life Sciences Review

Taiwan Healthcare & Life Sciences Review

InFocus: China Biotech Catalysts & Korea
Healthcare & Life Sciences Review
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Roxane Hock
Head of EMEA
roxaneh@pharmaboardroom.com

Patrick Burton
Managing Editor
patrickb@pharmaboardroom.com

Diana Viola
Publisher & CEO
dianaviola@pharmaboardroom.com

General Inquiries

info@pharmaboardroom.com

Julija Lukaityte
Head of Asia
julijal@pharmaboardroom.com

Joseph Kun
Regional Associate, Americas
josephk@pharmaboardroom.com
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